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Annotation. The purpose of the article is to consider the theoretical foundations of
excursion tourism and its innovations, the regulation of excursion and tourist activities in
Kazakhstan by regulatory legal acts and the analysis of the foreign and domestic state of
introducing innovations in excursion tourism. Tourism and excursions are closely related concepts.
Excursions define the idealism and knowledge of any trip. The modern tourist market, as one of
the main tourist products, requires new methods and approaches to organizing excursions. The
provision of quality tourist services is impossible without quality excursion services. In the field
of excursion tourism, it is possible to create a high-quality domestic product in a short time that
will satisfy the needs of different categories of consumers and has certain properties. Innovation
in any industry, including tourism, is qualitatively different from novelty. Innovative changes in
tourism create the internal energy of effective growth. These changes upset the balance, but create
the foundations for further development, the transition of the system to a new quality. Therefore,
it is the professional introduction of innovations into life that is the development of a particular
industry. Modern social development experts argue that none of the problems that business faces
today is more important and complex than the problem of innovation. The methodological basis
of the study is an integrated approach and dialectical principles, which made it possible to identify
the essential characteristics of the studied processes of excursion tourism, the introduction of
innovations in excursion activities, highlight their inherent contradictions and determine their
development trends.

Key words: tour, innovation in tourism, tourism, interactive tour, innovation, tourism
industry, innovative approaches, e-tourism.

Introduction. Tourism is one of the most important economic clusters and as a cluster is
included in the list of seven important sectors of the economy of Kazakhstan. Tourism contributes
to the creation of jobs, the formation of GDP and an active foreign trade balance in many countries
of the world. Excursion activity is one of the prerequisites for the development of tourism,
economic growth, competitiveness in the domestic and foreign markets [1]

The relevance of the research lies in the fact that the modern tourist market requires an
innovative approach to the organization of excursion activities as one of the main tourist products.

271


mailto:taranovairina@yandexThe.ru

YESSENOV SCIENCE JOURNAL Ne2 (47)-2024 /[l YESSENOV SCIENCE JOURNAL 2024, Vol.47 (2)

The purpose of the study is to develop recommendations for improving excursion tourism
through the development and introduction of innovations.

Research objectives: assessment of the level of development of excursion tourism;
formulation of innovations and their comparison with the possibilities of implementation;
development of recommendations for the development of innovations in the field of excursion
tourism.

The rapidly developing tourism industry, using obvious reserves of development lying on
the surface, needs a new impulse, in search of innovations to justify its positions in the competitive
struggle. The ability to interest travelers in their activities is a guarantee of stable income and
business development. This is possible only by applying innovations that will distinguish the
company from others. The scale and dynamics of changes in innovation activity have determined
the need for research, systematization and ordering of scientific knowledge in this field.
Innovations in tourism bring new ideas, services and products to the market, which allows the
service and the level of supply to move to a higher stage of development.

The methodology of the research consists in the use of abstract-logical, economic-
statistical, complex-factorial, analogy, comparative and expert method, and extrapolation. The
provision of high-quality tourist services is impossible without high-quality excursion service [2].

Materials and methods. In modern and rapidly changing conditions, innovations play a
crucial role in ensuring the competitiveness of an enterprise. Innovation is a tool for translating
and applying the achievements of scientific thought. From this point of view, tourism is an
extremely wide field for innovation, since it is a complex intersectoral socio-economic system.
Tourism not only creates a new product or service, it also uses innovations introduced in other
areas of management [3].

The theoretical and methodological basis of the article is the work of such scientists as
A.D. Zharkova, E.D. Balabanova, V.A. Kvartalnov, N.N. Malakhova exploring innovations in
tourist systems. The issues of innovative development are also reflected in the works of foreign
scientists J. L. Gibson, P.F. Draker, M. Robson. In describing the problems inherent in the
excursion component of tourist complexes, the works of B.V. Yemelyanov, A.V. Svyatoslavsky,
N.A. Sedova, G.V. Yakovenko, Lyakh O.A. were used.

The authors chose scientific works and research works of Kazakhstani and world authors
on the topic of innovations in excursion activities as the basis of the article. In addition, multi-level
legislative and regulatory acts, information from scientific and practical events dedicated to this
topic were studied.

The main part. After analyzing several large Internet portals of famous museums, we can
conclude that many museums around the world are already betting on interactivity [4]. Classical
excursions in rating positions have shifted a lot, especially now, during new technologies and
globalizations. Tourist enterprises providing excursion services should apply new methods and
forms of information submission [10]. Over time, the classical excursion is transformed into an
interactive one, these excursions have significant differences (Table 1).

Table 1 - Comparison of classical and interactive excursions

Stages of the tour Traditional excursion Interactive tour
At the stage of preparing | The route and the text of the | The route, text and animation
the excursion excursion are being component are being developed
developed
During the tour Offered by a guide to a In addition to the guide and
group of tourists sightseers, support staff are
required and
preliminary preparation
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During the tour

The guide takes the main
information load on himself;
Tourists act as spectators and
listeners;

Tourists are a single group.

The guide plays the role of a
manager who organizes the joint
activities of sightseers and
animators;

Tourists independently obtain
information about objects using
their own knowledge, the
Internet, etc.

Presentation of material
about excursion objects

Material about objects of
tourist interest is presented
tour guide

Material about objects of tourist
interest in whole or in part
taken by tourists.

In the process of pricing

The guide's remuneration is
taken into account

The wages of the guide and
assistants  involved in the
organization of the interactive
tour are taken into account.

Note - compiled according to the source [4]

European countries are the favorites of highly developed countries in terms of sightseeing tourism.
As for the statistics of the development of sightseeing tourism in Europe, the intensive and steady
growth of international visits shows that sightseeing tourism has become more accessible since its
development (Figure 2).

Figure 1- Number of international arrivals, billion people
Note - compiled according to the source [10]
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In the figure we can see that the number of international arrivals of tourists is increasing every
year. But due to the global situation of the Covid-19 pandemic, this indicator may not grow so
significantly in 2021. The above statistics prove that a lot of income can be obtained from tourism.
The leading countries of tourism are the leaders in the popularity of sightseeing tourism after a
beach holiday (Table 2).

Table 2 - Types of tourism and its popularity among tourists in 2021, %

Ne Types of recreation (tourism) Share,%
1 Beach holidays 26
2 Excursion 20
3 Health resorts 10
4 Sports tourism 8
5 Fishing 7
6 City tourism 4
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7 Hunting tourism 2
8 Scientific tourism 2
9 Business tourism 2
10 The rest 19
Note - compiled according to the source [5]

Based on the data in Table 2, we can conclude that sightseeing tourism is popular in the
world, has great potential in development.

During the tour, tourists often visit museums to get to know the life of the local population,
its history and culture (Table 3).

Table 3 - The most visited museums in the world in 2021, people

Ne Name of the museum Location Number
of visits,
people

1 The Louvre Paris, France 10 200 000

2 National Museum of China Beijing, China 8 610 092

3 Metropolitan Museum of Art New York, USA 6 953 927

4 Vatican Museums Vatican City 6 756 186

5 Tate Modern London, Great Britain 5 868 562

6 British Museum London, Great Britain 5820 000

7 National Gallery London, Great Britain 5735871

8 National Gallery of Art Washington, USA 4404 212

9 Hermitage St. Petersburg, RF 4 220 000

10 Victoria and Albert Museum London, Great Britain 3967 556

Note - compiled according to the source [5]

According to the "Association of Tourism of Kazakhstan", 149 tourist enterprises are
engaged in organizing excursions, of which 20% are engaged in domestic tourism. Among these
tourist companies there is a well-developed network of tourist companies in Nur-Sultan and
Almaty, Almaty, Pavlodar, Karaganda, East Kazakhstan and South Kazakhstan regions. Travel
companies can organize sightseeing services in different directions [8].

Tourists coming to Kazakhstan show great interest in culture and history, so they often visit
museums.

The total number of visitors was 6450.2 thousand people, including children - 2841.0
thousand people or 44.0%.

The number of exhibitions held by the museums of the republic in 2021 amounted to 9206
units, of which 10 were held abroad. Out of 240 museums, 203 museums are connected to the
Internet, 149 museums have their own Internet resource. The number of exhibits in museums is
growing every year. And some of the exhibits can be found in electronic format (Figure 3).

In 2020, the number of exhibits increased by 1.8% compared to 2019, that is, to 2.5 million.
And the number of exhibits in electronic format increased by 14.1%, to 837.4 thousand.

The lowest indicator in terms of the number of museums is in the western part of
Kazakhstan, but many tourists from neighboring Russia, Azerbaijan and Turkmenistan come to
the West Kazakhstan and Mangystau regions. Consequently, there is a great opportunity to
increase income in these regions, so it is necessary to develop the activities of museums in these
regions, as well as organize various sightseeing routes that may interest more tourists [11].
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Figure 2 - The volume of excursion services rendered in 2017-2020, thousand tenge
Note - compiled according to the source [6]

According to the figure above, we see that in 2019, 17,999,760.9 thousand tenge of tourist
services were provided, including excursion services in the amount of 229,863.0 thousand tenge,
which is 0.12% of the total volume of tourist services. In 2020, excursion services were provided
for a total amount of 534,438.4 thousand tenge, which is 3.8% of tourist services. Excursion
services were provided in the amount of 178,911.4 thousand tenge for outbound tourism,
301,723.4 thousand tenge for domestic tourism. In 2021, excursion services were provided in the
amount of 614,329.5 thousand tenge, of which the volume of excursion services amounted to 7.4%
for inbound tourism, 22.6% for outbound tourism and 69.4% for domestic tourism. In 2022,
compared to 2019, the volume of excursion services increased by 384,466.5 thousand tenge.

Kazakhstanis prefer holidays abroad more. Especially in countries such as Egypt, Thailand,
Turkey, UAE, Sri Lanka. Below you can see which countries the travel agency sold more tours to
in 2021 (Figure 4).

49,2% 5% 2021

38%
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20% rest
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Figure 3 - Customer demand for tours to foreign countries, 2021 [9]
Note - compiled by the author

From the diagram above, we can conclude that outbound tourists of our country prefer
countries with a hotter climate, | also want to note that tours to these destinations are lower in cost
than the rest.

Tourist companies offer many sightseeing routes in the cities of Nur-Sultan, Borovoye,
Almaty and other cities of Kazakhstan at the request of customers [6]. Since excursions are not in
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great demand, the travel agency conducts them according to the standard methodology, without
using new techniques or technologies (innovations). Basically, the company's activities are aimed
at outbound tourism - abroad.

In the course of the study, the following problems were identified for the introduction of
innovations in excursion tourism: financial, managerial and organizational problems faced by
enterprises during practical activities (Figure 4).

lack of financing for

LnnO\Ilative areas of insufficient lack of initiative on the
evelopment motivation of staff, part of management in
RG] intrandiicinn nnvalty

Figure 4 - Problems of innovation implementation identified by respondents
Note - compiled by the author

The lack of funding for innovative areas of development was shown by the majority of
respondents as the main obstacle to the introduction of innovations: “You can offer anything, but
everything depends on money.”

Most of the respondents defined innovation as the introduction of something new, still
missing but with prospects, new directions, a new way of promotion. The statements of the
respondents can be assessed as the most consistent with scientific and bookish definitions of
innovation. A number of respondents believe that funding is a key factor in the development of
innovations.

From the figure below, we can see that a large share of the cost of innovation falls on
private property. Many state departments and regional executive bodies should be interested in the
development of tourism (Figure 5).
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Figure 5 - Costs for product and process innovations by ownership, million tenge
Note - compiled according to the source [7]
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The large tourist and recreational resource potential of Kazakhstan determines unlimited
opportunities for the development of the excursion industry. It is known that Kazakhstan has a
large number of historical, cultural attractions, as well as other objects of tourist display. These,
according to the statistics of the Republic of Kazakhstan, include 245 museums, 68 theaters, 18
z00s, 8 national parks and more than 25 thousand historically and culturally significant places.

Particular attention should be paid to the lack of qualified guides and guides who speak
different foreign languages. 96 people are registered in the official register of guides and guide-
interpreters, most of them belong to Almaty - 67 people, and in Akmola region - 14 people, in
Taraz - 7 people, in Aktobe - 3 people, in Karaganda - 2 people, in Pavlodar - 1 person and in
Uralsk - 1 person. The lack of guides and guides in areas where many tourist attractions are
concentrated increases the cost of the tour due to the need to import guides from Nur-Sultan and
Almaty [12].

In the Republic of Kazakhstan, there are the following problems related to the creation of
a favorable information environment for tourists (Figure 6).

* lack or underdevelopment of basic physical infrastructure (signs,
1 parking, additional services, housing, etc.);

 low level of integration and digitization of modern tourist
2 technologies;

* low level of awareness (data, information, etc.) about the real tourist sites of
3 the country;

* lack of a complete tourist product from all available tourist segments (each
4 works separately);

lack of a single identity of tourism in the country, as well as a single
5 .. Ca .o . )

« lack of internet infrastructure, as well as low internet access in remote areas;

* lack of professional skills of market participants in the use of
7 digital platforms.

Figure 6 - Problems of creating an information environment for tourists in the Republic of
Kazakhstan
Note - compiled by the author

The above is very important for Kazakhstan, in particular: it is necessary to immediately
start developing a professional national Internet platform that combines the main functions of
marketing and booking, and promote it on the international market as part of the country's national
marketing strategy [13].

Conclusion. Kazakhstan has the necessary potential for the development of new forms of
excursion tourism. For this you need [14].

- to attract promising young professionals, to create a progressive system of tourism
education, to improve the skills of the staff of tourism firms and enterprises of the tourism industry;

- attract both domestic and foreign investors in the tourism industry;

- ensure the safety of recreation and health improvement of the population;

- tour operators creating a tour product must have their own original brand, take into
account consumer demand and service differentiation. The creation of new routes leads to the
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emergence of new excursion objects, a variety of products. Travel agencies need to create new,
more interesting excursion routes for all categories of tourists;

- improve the regulatory and legal framework for tourism at the regional and state levels;

- development of a tourism information support system using innovative technologies.

A modern tourist product, and sightseeing tourism is part of it, cannot exist without the
introduction of new technological means. To promote tourism, it is important for the state to
allocate funds for the implementation of innovative projects.

The development of sightseeing tourism will have a positive impact on the country's
economy and bring great profits to the state.
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A.b. Kuzumbaesa
OKOHOMUKA 2bLTLIMOAPBIHbIY KAHOUOAMbL
LII. Ecenog amvinoazel Kacnuii mexHon02usnap HcaHe UHHCUHUPUHS YHUBEPCUMEm,
Axmay k., Kazakcman
JLI. Kupbacosa
IIpogeccop accucmenmi
L. Ecenog amvinoazel Kacnuii mexnono2uanap dHcone UHMCUHUPUHS YHUGEPCUmemi,
Axmay k., Kazakcman
HU.B. Tapanosa
IIpogheccop, 3. &. 0.
Cmaeponons memiekemmik azpapiaviy yHugepcumemi
Peceu, Cmasponony k.
IKCKYPCHUSJIBIK TYPU3M CAJIACBIHIAFbI THHOBAILIUSJIAP/IbI
JAMBITY
Andamna. byn makanaga 3KCKypCHSUIBIK TYpU3MHIH TEOPHSUIBIK HETi3/Iepi KOHE OHBIH
MHHOBaIMsapbl, Ka3zakcTaHgarbl SKCKYpPCHSUUIBIK JKOHE TYPHUCTIK KbI3SMETTI HOPMATHUBTIK-
KYKBIKTBIK aKT1IJIEPMEH PETTEY ’KOHE MIETENIIK KOHE OTaHABIK KaFAalIbl Tanaay, SKCKYPCUSIIBIK
TypyU3Mre MHHOBAIUSUIApABl EHTI3y KapacThIpbliaabl. Typu3M >KOHE SKCKYpCHUSIIAP-THIFBI3
OalaHbICTBl YFBIMIAP. OKCKYpCHSUIap Ke3-KeNreH camaplblH HWAealu3Mi MEH TaHBIMbIH
aHbIKTanIbl. Ka3ipri TypuCTIK HapBIK HETI3T1 TYPUCTIK OHIMIEPAiIH Oipl peTiHIE SKCKYPCHSIHBI
YUBIMAACTBIPYIBIH KaHA OJICTEpl MEH TOCUIAEpIH KaXeT eTedl. ODKCKYPCHSUIBIK TYPH3M
cajachlHIa Ci3 KBICKA Mep3iMe TYTBIHYIIBUIAPABIH OPTYPJIl CaHATTAPBIHBIH KaXKETTLIIKTEPIH
KaHaFraTTaHbIPAThIH KoHE Oenrini O6ip KacueTTepre Me camajibl OTaHJIbIK OHIMII jKacail aiachls.
byn makanana 3KCKypCHUSIIBIK TYPHU3MHIH TEOPUSIIBIK HET13/1epl KOHE OHBIH MHHOBAIUSIIAPHI,
Kazakcrangarpl SKCKYpCHSUIBIK KOHE TYPHUCTIK KbI3METTI HOPMATHBTIK-KYKBIKTBHIK aKTiJI€pMEH
peTTey JKOHE WIeTENAIK JKOHE OTaHABIK SKaFlalbpl Talujay, »SKCKYpPCUSUIBIK TYpHU3MIe
WHHOBAIIVSUIAPBI €HTI3y KapacThIPhUIAAbL.3epTTey MaKcaThl MHHOBAIUSIIAPIBl JTAMBITY JKOHE
€HT13y apKbUIbl AKCKYPCHSIIBIK TYPH3M/II KETUIIpy OOUBIHIIA YCHIHBICTAp d3ipiiey. 3epTTey/liH
MiH/IETTepi: SKCKYPCHUSUIBIK TYPU3MHIH JaMy JIeHTeiiH Oaranay; MHHOBAIMSAIApAbl KaJbIITACTHIPY
JKOHE OJlap/bl €HT13y MYMKIHIIKTEpIMEH CalbICTBIPY; JKCKYPCHUSIIBIK TYPHU3M CajlaChIHIa
WHHOBAIIMSUIAPABI TaMBITY OOMBIHIIIA YCBIHBIMAAP d3ipiey. 3epTTeyIiH oIiCHAMANbIK HEri3iH
KEIIEH 11 TOCUI MEH IUAJIeKTUKAJIBIK MPUHLIUIITEP Kypabl, OYJI 3epTTEITreH SKCKYPCUSIIBIK TYPHU3M
OpPOIECTEPiHIH  MAaHBI3Abl  CUNATTaMaJapblH  AHBIKTAyFa,  OKCKYPCHSUIBIK  KBI3METKE
WHHOBAIIMSIAP/Ibl €Hr13YyTe, OJIapFa TOH KaWIIbUIBIKTap Ikl 06JIiN KepCceTyre KoHEe OJIapIblH AaMy
TEHJCHIMSUIApbIH aHBIKTayFa MYMKIHIIK Oepai. 3epTrey omicreMeci aOCTpakKTiii-JTOTHKAIBIK,
9KOHOMMKAJIBIK-CTATUCTUKAIIBIK, ~ KeIIEeH1-PaKTOPNIbIK, YKCACTBIK, CaJbICTHIpMaibl JKOHE
capanTaMalbIK o/1iC )KOHE SKCTPANOJISIIUAHBI KOJJaHyAaH TYPalbl.
Kinm co30ep: >kckypcus, Typu3MIeri MHHOBAlLMS, TYpU3M, WHTEPAKTHBTI 3KCKYpCHS,

WHHOBAIIVMSUIBIK KBI3MET, aKMapaTThIK OpTa, TYPU3M HHAYCTPHUSACHI, WHHOBAIMSUIBIK TOCUIIED,
AIEKTPOHABI TYPHU3M.
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A.b. Kuzumoaesa
Kanouoam skonomuueckux nayx
Kacnutickuu ynueepcumem mexnonoeuti u unscunupunea um. L. Ecenosa
Kazaxcman, Axkmay
JLI. Kupbacosa
Kacnuiickuii ynusepcumem mexwnonoeuii u unscunupunea um. L. Ecenosa
Kaszaxcman, Axmay
N.B. Tapanosa
Ilpogpeccop, 0.5.H.
CtaBponoyIbCKUIl TOCYJAPCTBEHHBIN arpapHblid YHUBEPCUTET
Poccus, r. CraBponoib
PA3PABOTKA NTHHOBAIIVMI B COEPE SKCKYPCUOHHOT'O TYPU3MA
Annomauyua. llenbio cTatbu  SBISETCS PACCMOTPEHHUE TEOPETUUYECKHX OCHOB
9KCKYPCHOHHOTO TypH3Ma M €ro MHHOBAlUN, PEryJUpPOBaHHE 3KCKYPCHUOHHOW M TYpPHUCTCKOM
nesTenbHOCTH B KaszaxcraHe HOpPMATHBHO-TIPABOBBIMH aKTaMH W aHAIHU3 3apyOeKHOTO H
OTEYECTBEHHOI'O COCTOSIHMS BHEIPEHUS WHHOBAIMI B JKCKYpPCUOHHBIA TypusMm. TypusMm u
OKCKYPCHH - TECHO CBSI3aHHBIC MOHATHS. DKCKYPCHH OTPEICIISIOT UACATU3M U MI03HABATEILHOCTh
moboro mytemecTBUs. COBpPEMEHHBIM TYypUCTHYECKHIl PBIHOK, KaK OJMH W3 OCHOBHBIX
TYpUCTUYECKUX TPOAYKTOB, TPEOyEeT HOBBIX METOJOB U IMOAXOJOB K OpTaHHW3aIlUU IKCKYPCHIA.
[IpenocraBieHne KadeCTBEHHBIX TYPUCTUYECKUX YCIYI HEBO3MOXKHO 0€3 KauyeCTBEHHOIO
IKCKYPCHOHHOTO 00CTyXUBaHUs. B cdepe 3KCKypCHOHHOTO TypH3Ma MOKHO B KOPOTKHE CPOKHU
CO37aTh BBICOKOKAYECTBEHHBI OTEUECTBEHHBI MPOAYKT, KOTOpBIM OyAeT yIAOBIETBOPATH
NOTPEOHOCTH pa3HBIX KaTeropwii morpeduTteneii W o0nanaTh ONpeneIeHHBIMA CBOWCTBAMHU.
WunoBanuu B 11000# O0Tpaciau, B TOM YHCIIE U B TYpU3ME, KAYECTBEHHO OTJIMYAIOTCS OT HOBU3HHBIL.
WNHHOBaIMOHHBIE U3MEHEHUS B TypU3ME CO3/Ial0T BHYTPEHHIO YHEPTrHi0 3 (HEKTHBHOTO POCTA.
OTH U3MEHEHUsI HapyIIaloT OalaHc, HO CO3/1al0T OCHOBBI I ajbHEHIero pa3BuTus, epexoa
CUCTEMBl B HOBOE KadecTBO. [loaToMy MMeHHO TMpodeCCHOHAIbHOE BHEIPCHHE WHHOBAIUN B
KU3Hb SIBJISIETCSl 3aJIOTOM Pa3BUTHS KOHKpETHOH oTpaciu. CoOBpeMEHHbIE SKCIEPThl IO
COLIMATILHOMY Pa3BUTHUIO YTBEPXKAAIOT, YTO HU OJHA M3 MPOOJIEM, C KOTOPHIMH CTaJIKUBACTCS
OW3HEC CceroiHsi, He SBISETCA OoJiee BaXXHOW W CIIOKHOW, YeM TpoOiemMa WHHOBAIIHUM.
MeTo10710rH4eCKOM OCHOBOM UCCIIEIOBAHUS ABISAETCS KOMILIEKCHBIN MTOAX0 U JUAIEKTUYECKUE
INPUHLIMIIBI, KOTOPHIE TO3BOJWIM BBISIBUTH CYIIECTBEHHBIE XapaKTEPUCTHKU HU3y4aeMbIX
MPOIIECCOB IKCKYPCUOHHOTO TYpH3Ma, BHEJPECHUS HHHOBALIUN B OKCKYPCUOHHYIO JACSITENLHOCTD,
BBIICTIUTH MPUCYIIUE UM POTUBOPEYUUS U ONPEACTUTH TCHICHIIUU UX Pa3BUTHSL.
Knrwouegvie cnosa: Typ, WHHOBAllMM B TypU3MeE, TYPUCTHYECKas HHAYCTpHS,

WHTEPAaKTUBHBIN Typ, UHHOBAIIMH, UHTyCTPUS TypU3Ma, THHOBAIIMOHHBIE TIOXObI, SIEKTPOHHBIN
TypHU3M.
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